Thank You!

Thanks for registering for Steve Harrison’s free teleseminar with
Brendon Burchard on

“How to Get Major Companies and
Nonprofits to Sponsor the Promotion of
Your Book, Product, or Service to
Millions of People... FREE!!”

Steve Harrison Brendon Burchard

Call Details

WHEN: Tuesday, December 30, 2008 at your choice of two times: either 2
p.m. Eastern (11 a.m. Pacific) OR 7 p.m. Eastern (4 p.m. Pacific)

CALL INFO: To get on the call, please dial 1-507-726-3441 or 1-218-486-
1404 or 1-712-338-8100 or 1-712-338-8000 and enter code 7393#

Be sure to dial in a few minutes early
so we can start promptly according to www.time.gov



Who is Steve Harrison? Steve Harrison’s company has helped more than
12,000 authors and entrepreneurs get free publicity for their books and their
businesses. Steve and his staff provide training, resources, coaching, services
and teleseminars designed to help you get a lot more exposure for your
message, your book, or your business. His company has helped launched such
bestsellers as Chicken Soup for the Soul and Rich Dad Poor Dad. His clients
have gotten publicity in such media outlets as Oprah, Good Morning America,
Today, Fox News, The View, Entrepreneur, and USA Today. He and his
brother Bill produce many publications and programs such as: Radio-TV
Interview Report (RTIR), the magazine producers read to find guests, the
National Publicity Summit, the Million Dollar Author Club, Book Marketing
Update Newsletter, and the Quantum Leap Coaching Program for Authors and
Entrepreneurs. Steve has been happily married for 19 years to his wife, Laura.
They live in the suburbs outside of Philadelphia, and work part-time at night as
taxi-drivers to their three children (ages 9, 14 and 15).

Who is Brendon Burchard? Brendon Burchard is the author of Life’s Golden
Ticket (HarperOne, May 2007) and a highly-acclaimed life coach, leadership
speaker, and business consultant. He is revolutionizing the way authors,
speakers and entrepreneurs do business by teaching them how to create
partnerships and sponsorships with major nonprofits and Fortune 500
companies. Brendon’s clients have included Accenture, JC Penney, eBay, Best
Buy, Nordstrom, Levi's, Gateway, Walgreens, Federal Mogul, and thousands of
entrepreneurs and executives in speeches and seminars across the country.
Brendon was blessed to receive life’s golden ticket—a second chance—ten
years ago after surviving a dramatic car accident in a third-world country. Since
then, he has dedicated his life to helping individuals, teams and organizations
create and master change. His previous works include the best-selling student
leadership text in the country, The Student Leadership Guide (The University
of Montana, 2003), and a popular handbook for Fortune 500 executives called
The Leader’s Guide to Innovation (Accenture, 2004). As a dedicated volunteer
and nonprofit boardmember, Brendon donates a portion of the proceeds from
his speeches and book sales to Kiwanis International, Junior Achievement, and
the YMCA. He lives in northern California but still calls Montana, where he
grew up, home.



Handout for the Call -- Fill In During
Call

Three questions Brendon asked himself were

1 ?
2) ?
3) ?

Examples of What Brendon Achieved in 18 months By Getting Sponsors:

« Has an organization buying 50,000 copies of his STUDENT
LEADERSHIP GUIDE every year without his spending a dollar on
marketing

o Over $500,000 in advances from his sponsors for his inspirational novel,
LIFE’S GOLDEN TICKET

» Got Sony Pictures to promote his College Success Bootcamp for FREE
to an audience of more than 5 million once he donated two trips to his
event. In less than 72 hours, he built a list of 32,000 people in his ideal
market without spending a penny on advertising. (see Exhibit A at end of
this handout)

e More than 65 highly-paid speaking engagements



Just some of the Promotional Partners He’s Been Able to Attract:
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Just some of the Publicity He’s Received As a Result of His
Sponsors/Partners:
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Building Your Business is A lot Like Taking a Train Trip

Conventional Approach

VS.

Brendon’s ‘“Sponsorship
Approach”

You build the train yourself
(build everything from scratch
through hard, costly toil and
effort)

VS.

You “hook™ on to a super train
that’s already built and can get you
where you want to go.

Takes a lot of time and effort

VS.

Takes little time and effort

You have to fund it yourself

VS.

Organizations have huge budges
which they “have” to spend every
year

You have to work to create
credibility

VS.

Borrow the credibility of the
organization you’re associated with

You have to beg for PR

VS.

Media comes to you from sponsor

The “secret phrase” to use when you want to persuade nonprofit organizations

to help promote you is

The best person to contact at nonprofit organizations is

The best person to contact at corporations is




Your Proposal to Corporations Should Have These Six Elements:
1)
2)

3)

4)

S)

6)

The #1 mistake authors., entrepreneurs and self-promoters make when trying to
attract sponsorships is




Lessons from Case Histories on the Call:

Exhibit A: Sony promoted Brendon’s workshop to 5 million viewers and he
built a list of 32,000+ as a result!
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Exhibit B: Junior Achievement Website with Book
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Exhibit C: Speech / Book As Fundraiser Model
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Exhibit D: Million Dollar Product Sales Model

Nonprofit Fortune 500

YOUR
BOOK/
PRODUCT

You

To get Brendon’s help getting your own sponsors and promotional partners go
here now:

Web Site:




